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I. Status of Cross-Border E-Commerce in China
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"Creating an international channel for e-commerce™ and "establishing a system to facilitate cross-border e-
commerce and other new forms of trade" have made cross-border e-commerce become the focus of the e-
commerce industry, as well as new and highly potential approach and means for international trade to adapt to
network commerce. The size of China's cross-border e-commerce market reached RMB 12.5 trillion yuan in 2020,
up 19.04% YoY, and is expected to reach RMB 14.6 trillion yuan in 2021.
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I1. China's Cross-Border E-Commerce Model
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China's cross-border e-commerce accounts for 17% of the country's
foreign trade imports and exports; China's cross-border e-commerce
business model is mainly divided into B2B and B2C, of which, the B2B
model is the mainstream in foreign trade. Data shows that 90% of
cross-border e-commerce is B2B model, while retail only accounts for a
relatively small proportion of foreign trade imports and exports.
Analysts at iiMedia Research believe that with the development of
mobile Internet technology, the popularity of smart phones, the rise of
online shopping and the gradual improvement of online payment and
logistics system, retail B2C and C2C models in cross-border e-
commerce will see a strong growth momentum.
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I11. Analysis of Cross-Border E-Commerce Users
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In 2021, China's cross-border e-commerce users have preferred to buy
such commodities as apparel, shoes and bags (48.7%), beauty and
personal care (45.9%) and food and beverages (43.4%).
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The proportion of cross-border e-commerce in foreign trade
imports and exports in 2019-2020
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Proportion of Chinese cross-border e-commerce
operation models in 2019-2020
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2021 Chinese cross-border e-commerce users' main purchases
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IV. Profile of Global Regional Cross-Border E-Commerce
Development
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1. Five countries in Southeast Asia
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In March 2021, Shopee's monthly growth rates in five
countries in Southeast Asia: As a key e-commerce platform
in Southeast Asia, Shopee, as the data shows, saw its
highest monthly growth rate in stores in the Philippines
(7.49%) among five countries in Southeast Asia; the
highest monthly growth rate in the number of products in
Malaysia (4.40%0); the highest cumulative monthly growth

rate in sales in the Philippines (14.12%); and the highest _zimws: susibn (daaimediacn

cumulative monthly growth rate in sales volume in
Malaysia (9.58%0). It could be seen that the Philippines and
Malaysia have strong momentum in terms of e-commerce
development.

2021438 KAETHE EEShopee B ik xtER B4 1457

202138 A iEShopee A KEER
Monthly growth rate of Shopee in five Southeast Asian countries in March 2021
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2. Latin America
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In 2021, analysis data of Latin America’s retail sales and
growth rate shows that Latin America’s retail sales reached
$2.09 trillion in 2019, up 5.3% YoY, making it the world's
fourth-largest retail market. iiMedia Research found that,
due to the slow development of the light industry in Latin
America, there are fewer categories of goods for consumers’
choice, and many of them have chosen to shop through
cross-border e-commerce. The high consumer demand for
foreign products and the increased Internet penetration
have led to the rapid growth of e-commerce in Latin
America, making it the world's fastest-growing region in
terms of e-commerce scale. The retail sales in the Latin
American market are expected to rise to $2.27 trillion by
2021.
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Latin America's retail sales and growth rate 2016-2022
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3. Emerging Markets in Eastern Europe
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With the development of cross-border e-commerce ;;:;B;ff;mgiigﬁﬁiﬁﬁ’z
bereen China and Russna,_and the strong entry of the % M N,
AliExpress platform, Russia, as the largest and most SEIRE, 532%; REMSE1T%, KBRS
valuable cross-border e-commerce market in Eastern B 3R

Europe, has gradually become a "'blue ocean market"

for Chinese cross-border e-commerce sellers, which

has also brought new opportunities and challenges.
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IV Recommendations for the Development of E-Commerce in Central Asian Countries
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(1) Implementation of the ""Cross-Border E-Commerce Talent Training Program'
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1. Thinking of cross-border e-commerce talent training. Social training institutions have an irreplaceable advantage in training junior talents close to
the market, while talents trained by colleges and universities have the advantage of sustainable development. As a new model of international trade,
cross-border e-commerce has unlimited potentials, but in the short term, what it lacks are talents for specific operations, while in the long term, it's
key for the sector to have inter-disciplinary talent talents with sustainable development.
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2. Content of the ""Cross-Border E-Commerce Talent Training Program' The applied ""Cross-border E-Commerce Talent Training Program" for
undergraduate institutions includes two levels: first, short-term training courses for the society and on-campus students in the form of online
learning, simulation operation on the platform and online examination, with the training certificate issued after the completion of the training
courses; second, degree education and graduate studies of e-commerce disciplines in undergraduate institutions.
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3. Implementation of the ""Cross-Border E-Commerce Talent Training Program'. Cross-border e-commerce training course. Short-term training
courses are mainly vocational training, and colleges and universities can cooperate with cross-border e-commerce platforms and enterprises to build
learning modules and practical training content based on the platforms.
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(I1) 1P Creation of Cultural Programs
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China has realized 5G network coverage, and the new e-commerce model dominated by live streaming has been fully popular. We should help
Chinese consumers to gain a comprehensive and new understanding of Central Asian countries through film and cultural communication, as a
cultural IP creation.
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V. Future Development
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As the levels of economic development are different for China and Central Asian countries, it is necessary to rely on the resources,
civilization, and development features of regional subjects to form the driving force for cooperation in order to help both sides achieve the
integration of interests and cooperation along the way. As a new rising power, China has the responsibility and obligation to extend its
economic development space, take the initiative to provide more materials for the regional economic integration of Central Asia, and strive
to build a ""community of shared destiny" through win-win cooperation, so as to make the linkage between Central Asia's economic
development and the Silk Road a natural integration and interaction based on mutual respect of the countries.
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In the economic development of Central Asian countries and China's economic and trade cooperation, China will build demonstrative
countries and projects, and promote the concept of cooperation and security. We will continue with our vigorous efforts to contribute to the
development of the Silk Road Economic Belt.
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